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great learning has benefits

GLHB Group unites internationally experienced 
professionals who have been working together 
in a variety of consulting and education 
contexts for many years. The structure is fresh 
and dynamic but the experience base and 
collaboration are unprecedentedly deep. 

custom  
high-content 
business 
education
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The company provides innovative management education programs as well as 
related consulting services adapted to rapidly evolving multicultural organizations.
Our high-content custom business courses are delivered (in English) by experienced 
trainers with professional and academic credentials as well as validated international 
classroom expertise. We further adapt programs by developing the appropriate 
language component that is dialed up or down according to the client’s needs. 

Our team works to high-level client-driven objectives, whether they are 
organizational or pedagogic, and we thrive on the promise and richness of the 
international classroom. Everyone in our team also has a proven track record in 
related consulting services.

Always tuned to your needs, we are a nimble, attentive organization that delivers 
focused solutions. Our strength is our team, and our belief in our concept and 
ourselves is clearly communicated in the classroom and in our consulting projects.  
We guarantee that you will benefit from collaborating with us.

You are professionals and executives 
with advanced intermediate to native 
speaker English levels. We appeal to 
those looking for efficient, innovative, 
customized programs delivered by  
top-notch trainer-consultants who never 
lose sight of personal, departmental,  
and organizational objectives, 
regardless of whether they are strategic, 
managerial, or operational.   

Are we  
talking to  
YOU?

Are you  
ready  
to listen  
to US?

about us
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Hot Off the Presses: A series of  
sessions pulled from recent business 
press (Harvard Business Review,  
The Economist, Business Week) 
addressing key issues facing the client. 
These are the articles your executives 
should be reading – your competitors 
certainly are, and such hands-on 
critical analysis is standard practice 
in most leading academic programs. 
Presentations provide a practical, 
problem-driven, low-risk environment 
for addressing business challenges at 
hand while simultaneously insuring 
continued progress in English delivery 
and communication skills.

Management Program Warm-up in 
English: This refresher program gives  
a brisk warm-up in English and exposes 
participants to the tone and style of 
communications delivery to be expected 
in high-level management seminars thus 
ensuring that executives benefit fully 
from high-content programs delivered  
in English.

creative
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Be Kind. Rewind: Masterful use of film 
language can deliver a punch in varied 
professional contexts and often trumps 
the flatness of management “speak”.  
Taught by a film professional, this course 
offers participants innovative ways to use 
film language and gestures to manage 
large, often contentious group meetings. 

The course shows how film and TV 
series (which have captivated global 
audiences) have equally inundated 
international professional environments. 
More and more, these media have 
defined what constitutes leadership in 
corporate culture. Successful control 
in large meetings and in small team 
projects can be vastly improved through 
mastering the skills taught in this course. 
Clients can re-play their worst meeting 
scenarios and edit for success.

If Only I Had Said: A team-taught 
course using recent as well as classic 
films and series with strong business 
content to master the styles, strategies 
and language of the protagonists in 
the Golden world of business on the 
silver screen. Innovative and powerful 
approach to the business concepts,  
the language, and the director’s savvy 
with respect to the viewer as target 
audience AND as customer.

custom
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From Light Bulb to Creative 
Intent: This custom marketing and 
communication program was designed 
to give Executive MBA participants 
an overview of the entire product 
development process – from initial 
ideal generation through development 
of the brand identity. Participants 
gained practical experience allowing 
them to better manage their own 
product development programs and 
to communicate more effectively with 
marketing, design, and creative experts.  

testimonial 
Executive MBA Program Director
Twenty ambitious professionals deepened 
their knowledge of marketing and 
integrated marketing communications. 
The trainers designed a challenging 
program that was flexible enough to  
meet each participant’s specific needs.  
They adapted quickly to the group’s 
culture and dynamics, nudging the 
participants out of their comfort zone 
with a hands-on team project.  
We received very positive feedback from 
the participants who were able to use  
the concepts immediately in their jobs.  

My Two Cents: Spoken and Written 
English for Business and Economics:  
This custom leading edge training 
course was designed for an accounting 
specialist. Using carefully chosen 
business articles published within 
the last three months, this tailored 
interactive program catered to the 
client’s ultimate goal: a formal technical 
presentation in English to colleagues.  

testimonial 
Accounting Specialist
I would never have been able to get  
this high level of expertise, flexibility,  
and availability from a traditional 
training company. The combination  
of accounting and economics content 
with work on my English allowed  
me to progress very quickly and gain 
confidence in my writing and speaking 
abilities. I was able to use what  
I learned right away in my work.  
I definitely will take additional high- 
level courses from the GLHB Group.

the product

courses
Choose from one or more of three categories to suit 
your needs. Here is a sample from our collection.



4 | GLHB GROUP: custom high-content business education

 “ If we need that extra  
push over the cliff… 
put it up to 11”   
this is spinal tap, 1984

Pulling Up the Bootstraps: Our experts help you design the ideal program  
for your organizations’ training and development objectives. We diagnose your  
needs and develop programs and effective delivery methods.

Buy-In Strategies: Use our team to identify your target audience and to create 
marketing strategies for a successful launch of your new training initiatives.  
We develop internal communication programs to ensure that the correct message  
is conveyed to your program participants as well as to all other stakeholders.

Bring Your Own Content, We Supply the Marketing: Small organizations that 
provide training and education services may have fabulous content, but could  
need help on the marketing front. Our experts can help you tune up your offering, 
identify prospective clients, and better market your services.

Getting it Right on the A-word: Assessment of high-level strategic training objectives. 
We all can be better at program evaluation! Our consultants draw on experience  
in analyzing complex American educational programs in order to help you measure 
how well your training initiatives meet your corporate strategic and operational 
objectives. We help you target things that are working well, highlight gaps in 
programs, and make overall recommendations for even better future initiatives.

In a TIghT SpOT:  

consulting 
services...On The gO 

the product
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ranging from international secondary 
education to CEO-level corporate training 
have attuned Alice to the cutting edge 
needs of academic and professional 
pedagogies. She conducts research, 
writes articles, and produces podcasts  
in a vast range of topics: Alice is as 
comfortable with Bertolt Brecht as she  
is with Breaking Bad. 
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Louise Holloway is an international 
creative director, designer and 
educator in visual communication.  
She completed her BFA at the Nova 
Scotia College of Art and Design and 
earned her Masters from the Atelier 
National de Recherche Typographique. 
After years in the film, advertising,  
and publishing industries, she launched 
her Paris – Amsterdam based 
consultancy, working with clients  
such as Baccarat, PepsiCo Europe,  
and Solar Decathlon. Specializing in 
corporate and brand identity,  
Louise manages multi-disciplinary 
projects in cross-cultural arenas,  
linking account management,  
marketing services, and creative teams, 
and produces strong, long-lasting 
solutions to client needs. A charismatic, 
award-winning educator, Louise has 
taught at Parsons School of Design and 
ESLSCA (l’Ecole Supérieure Libre des 
Sciences Commerciales Appliqués).  
She focuses on Masters and executive 
seminars, most recently at the  
American University of Armenia, 
Shanghai Normal University,  
and l’Ecole de Communication Visuelle.

'(/3+,1( 3$50(17(5
Delphine Parmenter is an inter-
nationally experienced corporate 
educator who delivers business 
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Gail Hamilton is founder-director 
of the signature Paris-based GLHB 
Group. Gail brings a remarkable range of 
management and academic experience 
to the Group, cutting across industry and 
service sectors. She is equally conversant 
with family businesses, corporations 
(IBM), and boutique training-consulting 
firms. Gail holds a B.S. in Metallurgical 
Engineering from Purdue University 
and an MBA from INSEAD. Her interest 
in diverse projects allowed her to 
dedicate five years of her career to the 
non-profit sector as Administrative 
Dean at the American University of 
Paris. An award-winning educator with 
classroom specializations in marketing 
and operations management, Gail works 
across disciplines with ease. She is at  
her best when combining academic 
theories with relevant experience culled 
from her rich background all while 
working with multi-national and multi-
functional groups.
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Alice Craven is an award-winning 
program designer, educator  
and administrator. Holding a PhD  
from New York University, she is based 
at the American University of Paris and 
specializes in cinema, literature,  
and language acquisition. Alice has 
taught at NYU, Dauphine, and Sciences 
Po Paris. An accomplished partner  
in the learning process, Alice delivers 
content in a creative and effective 
manner designed to effect lasting 
change. Her corporate clients have 
included medical professionals and 
directors of organizations such as EDF 
and la Banque de France. Fifteen years  
of experience evaluating programs 

education to support strategic  
change and performance. She has 
designed, led development programs, 
and coached teams for nearly 20 years. 
Her associations include the London 
Business School, INSEAD, and StratX.  
Delphine has a proven track record of 
delivering learning programs for global 
businesses in Europe, the Middle East, 
and Latin America in the areas of 
leadership, strategy, and innovation.  
Her clients include leading pharma-
ceutical, fast-moving consumer goods, 
and retailing companies, as well as 
industrial firms. An award-winning 
EFMD case-writer, Delphine excels in 
using the learn-practice-apply pedagogy, 
ensuring that learning is transferred  
from the classroom to the workplace. 
She holds a Bachelor’s degree in 
Economics from the University of 
California, San Diego and an MBA  
from Sciences Po Paris.
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Richard (Rick) Thompson is a senior 
consultant and educator with over  
30 years of international experience  
in technology transfer, finance,  
and management. He has a B.S. from 
Cornell University in Mechanical 
Engineering and an MBA from INSEAD.  
Following his experience in the oil 
industry in Africa and South America, 
Rick moved to the finance sector as an 
investment officer for a French venture 
capital firm and later as financial 
consultant to Completel during its 
introduction on the NASDAQ and Paris 
Bourse. Rick currently combines 
consulting expertise and teaching 
excellence, working with small firms in 
development and technology transfer.  
He teaches finance, project management, 
and innovation to Masters students and 
executives, incorporating computer game 
simulations. He offers related courses  
at ESG Management School and also 
directs the Environmental and Innovative 
Engineering Masters at EPF  
(l’Ecole Polytechnique Féminine).

the bios

our team
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Gail Hamilton and Alice Mikal Craven
creative direction 
Louise Holloway (www.louiseholloway.eu)
graphic design and illustration 
Geraldine Lorijn (www.realigned.nl)
illustration target, p. 3
Nicolas Raymond (www.freestock.ca)
photos
Studio Falour
photo delphine parmenter, p. 5
Matthew Joseph
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Gail Hamilton
33 (0)6 43.62.58.96
gailhamilton87@gmail.com 
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